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Consumer Market
Customer behavior is a market challenge especially in the supermarket businesses; it is the main cause of the failure in much business. Many businesses that do not understand customer behavior such as the goods that are preferred, the period of buying and the variety end up making losses because, the customer demands are not fulfilled (Kamberelis and Dimitriadis, 2013). Focus group research of qualified marketers who have experience can help to identify the customer behavior of the supermarket customers, to help the supermarkets meet the demand of the customer.
The moderator should ask questions like, what are the type of goods that are on demand. What are the seasonal products that are in the demand and in which seasons?  The types of respondents that should be recruited are well-qualified markets who have vast experience in marketing and managing of the supermarkets of 10 years and above (Kamberelis and Dimitriadis, 2013). The report should contain the customer behavior on different products sold in the supermarket and customer demand for the same products. This will help to solve the problem being addressed.
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